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Agenda

-Chairman's Welcome, David Blac
-Meet the Board + Meet the Team
-Recap - What is a BID?

-Proposed changes to the BID Zone & FAQ's
-The consultation & Ballot Next Steps
-Proposed priorities for 22-27
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Meet The Board
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Gary Turnbull LP
Joint Vice Chair
Thistles / Marches

Centre Director

David Black LP
Chairman
University, Stirling Boys Club,

Stirling City Heritage Trust

Andrew Mitchell LP
Treasurer
Owner, AM Counting,

Owner, Kilted Kangaroo

Kevin Moore LP
Joint Vice Chair
Owner, The Stirling Arcade

Owner, The Scottish Gantry

Keir Stevenson LP
Board Member / Council Rep
Stirling Council

Place Development Manager

Susanne Akil LP
Board Member / HR for GFS
Owner Specsavers Stirling

Chair, Specsavers Scotland

Jordan Henderson LP

Board Member

House of Henderson

Owner

Paul Waterson LP

Board Member

Owner, The Golden Lion

Director, SLTA

David McDonald LP
Board Member
The Burgh Coffeehouse

Owner

Elle McCann Vol-LP
Board Member
Stirling Gin

Manager

Simon Orr Non-LP
Board Member STEP

Business Support Manager

lan Stephen Non-LP
Board Member
SBRC

Police Scotland

Cammy Hendry Non-LP
Board Member / Advisor
Stirling City Radio

Representative

Andrew Peel LP
Board Member
Graham & Sibbald

Commercial Surveyor



https://www.houseofhenderson.co.uk/
https://www.thegoldenlionstirling.com/
http://amcounting.co.uk/about
https://kiltedkangaroo.com/
https://www.specsavers.co.uk/stores/stirling
http://www.stirlingcityradio.com/about_us/
http://www.stirlingcityradio.com/about_us/
https://www.stirlingarcade.com/
https://www.thistlesstirling.com/
https://www.thistlesstirling.com/
http://www.investinstirling.com/
https://www.sbrcentre.co.uk/
http://www.investinstirling.com/
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Introduction . " Rl n

Go Forth Stirling was formed after a successful BID ballot in
the summer of 2017.

The term of the BID is from 1 September 2017 until 31
August 2022.

|NDEPENDENT §
STIRLING

The principle aim of the BID is to deliver projects and

services that will improve the trading environment of the
BID area; to the benefit of the businesses, their customers
and visitors to the city centre.

It is our intention to hold a renewal ballot in May 26 - July 7
to secure our future for the next five years.

1 September 2022 until 31 August 2027.

We would like you, our traders to help shape our objectives and business plan for the next term.
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Go Forth BID Levy - 1.25% of Rateable Value

Threshold for levy contribution is £10,000 rateable value (RTV)
Go Forth does not charge businesses with RTV below £10K

For Financial Year 2019/2020 (Sept 1st - Aug 3lst):

We provided 50% reduction to ALL businesses
Effectively providing a credit for March - August 2020
(The first six months of the pandemic)

For Financial year 2020/2021:

We raised the threshold for levy contribution to £51,000 RTV.
100% relief to ALL businesses below £51K TV.

We are proposing to expand the BID zone in this term >



A YES vote in this ballot will enable us» to deliver a successful
second term 2022 - 2027 '

When does the ballot take place?
May 26 - July 7 2022.

Do | get a vote?
If you are in the BID Zone and have a rateable value over 10,000.

How do | vote?
CIVICA electoral services will issue papers on or before May 26th.

You then need to return your vote by post as soon as possible to ensure it is counted in the ballot.

If you have more than one premise, you must return a ballot sheet per hereditament

Can | join the BID if my rateable value is under 10,000 or my business is not in the zone?
Yes, we have a voluntary membership scheme.

When and how are the results announced?
Results will be announced no later than July 14th.

Why does Stirling Council send my levy invoice?
We pay Stirling council to deal with our billing as it is linked to rateable value.
We are not the council but work to supplement their services.
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COST TO YOUR BUSINESS

SMALL BUSINESS
Rateable value of 10,000
Weekly cost £2.40

Daily Cost £0.34

MEDIUM BUSINESS
Rateable Value of £40,000
Weekly cost £9.62

Daily Cost £1.37

LARGE BUSINESS
Rateable value of £100,000
Weekly cost £24

Daily cost £3.42

How many coffees
is your weekly contribution to
making Stirling a better
trading environment?




What a NO Vote Means” e
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Services and events will be lost such as:

Over £1.5 million BID levy investment in supporting City Centre x Go Forth’s 50k annual investment in Christmas lighting would
businesses will be lost over the next five years. cease.

Additional funding and services that the BID leverages will also be Our Business Crime Prevention Scheme, including the RACs
lost. Membership, SentrySIS Pubwatch, support of Safebase and the

Over £250,000 was achieved in external funding in the last two provision of a Digital radio network would stop.

years !
x Business training would stop, the 700 certifications awarded to

date would no longer be available.
ground with other BID locations.
x A powerful business body to regularly lobby and report on your

behalf on things like car parking, waste and planning

Our position on the British BIDs advisory board alongside industry cati covID q i be |
. t t t t.
leaders, national BID voters, stakeholders and property developers applications to recovery and support witt be 1os

would cease.
x BID Ambassadors would cease.

The Shopfront improvement scheme and e Commerce grant o o . ) )
Go Forth Stirling & In: Stirling websites and social media would
schemes would cease. . . . ]

x close along with promotion of local businesses and their offers.

) ) ) These attract thousands of interactions per month.
Our investment in 2025 UK City of Culture would not proceed.

x There are over 330 BIDs in the UK now and Stirling would lose

x NO free WiFi or live town centre footfall data .



The consultation process

Levy Payer Communications Consultation Survey

Weekly Newsletter e 132 Returned
One-to-one meetings e 76% stated they would
Digital media campaigns vote YES

Regular Press Releases
Ongoing website and
social media updates
Monthly Social Meetings
Annual reviews

Last year an additional 107% of total income was
achieved in grant funding... for every £1 of levy in 20/21
= £2.04 invested in Stirling via GFS

23% additional income overall (Years 1-4)
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Next Steps

Submit proposals to
Scottish Government
Finalise business plan
based on your feedback
Engaging with
businesses

Continue to deliver vital
projects for remainder of
term 1

Continue to promote
Stirling and attract
external funding



What you, our businesses say “...” | ¥ FORTH

85% 74% 6 4% 69% said 76%

said they were said they were selieve the BID they are very Isaid :they will vote

satisfied with the satisfied or very satisfied or very YES' in the ballot
Go Forth support satisfied with the offers value for satisfied with our
during the Covid-19 BID money communication

crisis.




What you, our businesses say “.."
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You would like us to You would like us to do

. Your priorities are... cont...
continue... more to...

Signage Parking
Lighting Vacant units
City repairs Cleanliness + Waste

Provide Footfall data to Fleee plan'n.lng Safgty
: Footfall driving events & Training
businesses

activities Wayfinding

lobbying on behalf of Improve the parking
businesses situation for businesses

Information sharing and
signposting

Arrange business events &

Shop Front Improvement . .
networking opportunities

grants

One respondents comment:

“There is not one single golden bullet to solve all, it needs to be a combination of many things from Atmosphere to
Cleanliness, to crime, to events and general safety within the City.”




20222027 [\

Our Vision statement:
To create new and welcoming |
opportupities without compromising the -

AR NN

heritage of Stirling -
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2022-2027 OBIECTIVES '

SUPPORTED SAFE & CLEAN & PROMOTED
CITY SECURE GREEN CITY CITYy

CITY




CLEAN + GREEN CITY
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SUPPORTED

CITY

Business Support
Grants

Training

Savings

Digital assets,
Ambassadors

Lobbying

Footfall monitoring

WiFi

New business marketing
eCommerce grants
Forming key partnerships

oo

SAFE &
SECURE
CITY

SentrySIS

RACS

Pubwatch

SafeBase

Radios

SBRC Membership &
Training
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CLEAN &
GREEN CITY

Green interventionsin
public space to enhance
environment

enhanced cleaning

Help businesses achieve
Net Zero.

Vacant units projects
Continue to audit and
make recommendations
on Waste issues
Continue to expand the
Shopfront Grant scheme

cooddooo
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PROMOTED
CITY

UK City of Culture
More Events

Winter Festival
Destination Marketing
Events for each season
In:Stirling,

History
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Danielle McRorie-Smith
Project Director




